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RETAIL NZ SUBMISSION ON LET’S GET WELLINGTON MOVING - 
GOLDEN MILE PROPOSALS 
 
 
INTRODUCTION 
 

1. Retail NZ is a membership organisation that represents the views and interests of New Zealand’s retail 
sector. Our membership accounts for two-thirds of total domestic retail spending. A large proportion of 
our members have stores in Wellington and many with stores along the Golden Mile. We have consulted 
with these members in preparing this submission. 
 

2. We are making a general submission on all three proposals (Streamline, Priortise and Transform), as all 
include considerable changes to the Golden Mile that will impact retailers. To different degrees each 
will remove carparks, move loading zones, reduce private vehicle access, and close side-streets. We 
are concerned that the proposals are not business driven or supported by businesses in the area, and 
that the proposals are designed to create high-speed bus route through a significant retail area, 
without adequately considering the needs of business. 
 

3. We are particularly concerned by what appears to be an ongoing series of anti-car policies being 
pursued by Wellington City Council, with decisions being made without full consideration of the 
broader impacts.  While it is unfashionable to say so, private vehicles play a key role in enabling 
shoppers to access stores in the central city.  This helps maintain a diversity of retail offerings in the 
CBD.  We are deeply concerned that ongoing moves to remove or restrict cars from the CBD will 
ultimately reduce the viability of certain kinds of retail, ultimately leading stores which rely on 
customers who come by car to leave their central city premises for suburban locations which are more 
easily accessible for shoppers. 

 
4. In preparing this submission we heard from a number of small independent retailers that these 

proposals will seriously threaten, or force the closure of, their business. Larger business and chain 
stores will also be seriously impacted, but will be cushioned from the immediate impact as they have 
have larger business structures. Planners and decision-makers must be aware that implementing these 
proposal will result retailers leaving the Golden Mile.  
 

5. It will be extremely damaging to retail in Wellington City to make sweeping changes while it is 
struggling to recover from the economic and social shocks of the Covid-19 pandemic. Businesses in the 
area are under considerable pressure as many CBD workers have not returned to the city centre and 
are contining to work from home, despite restrictions having lifted. Further, the lack of international 
tourists is seriously impacting sales. Implementing any changes will involve serious disruptions and 
further encourage people to stay at home at a time when we are desperate for them to come into the 
city. Every effort should be focused on bringing people back to the Golden Mile at this time and for the 
foreseeable future. 

 
RETAIL NZ DOES NOT SUPPORT REDUCING PRIVATE VEHICLE ACCESS TO THE GOLDEN MILE 
 

6. Reducing or removing private vehicles from the Golden Mile will be inconvenient for shoppers, store 
owners, and staff. At certain times of the day when traffic is quiet, particularly weekend  
 
 
 
 



 

 

 
 
 
 
 
 
mornings and evenings, it is useful to have vehicle access to the Golden Mile. However, in many  
parts these thoroughfares are difficult to navigate and already restricted in places for private vehicles. 
Of the various options proposed reducing private vehicle access is less of a concern to our organisation, 
but if access is reduced, it is important that provision be made for deliveries to retail stores. 

 
RETAIL NZ DOES NOT SUPPORT REDUCING CARPARKING ON THE GOLDEN MILE 

 
7. The consultation documents note that there are currently 99 metered parking spaces on the Golden 

Mile and estimates between 70-200 car parks will be lost depending on which proposal is adopted.  
 

8. We believe it could be many more than this because it will not be possible to retain parking on side-
streets and surrounding areas. Under both the Prioritise and Transform proposals, the ends of each side 
street will be converted to places where people can congregate and therefore parking would be  
removed. In all proposals the 20 loading zone currently on the Golden Mile, as well as all Taxi stands, 
will be relocated to the side-streets futher reducing parking spaces.  

 
9. Parking on side streets currently is very limited and it is difficult to see that any parking at all could be 

retained given the other changes that are proposed. This will put increased pressure on parking in 
surrounding areas and make it very difficult for shoppers to access the Golden Mile. 
 

10. Furthermore, these new dead-end side streets will be extremely congested and dangerous, with service 
vehicles, taxis and private vehicles looking for places to park.  

 
BEFORE CAR PARKING IS REMOVED ALTERNATIVE PARKS NEED TO BE PROVIDED 

 
11. It is already extremely difficult to find parking in Wellington’s city centre. The glaring omission in all 

three proposals is the provision of alternative parking options. This is an essential consideration before 
any on street parking is being removed, and it is the Council's responsibility to ensure that adequate 
and cost-effefctive parking is provided before any change happens. 
 

12. Almost all of the parking buildings near the Golden Mile are privately owned and prohibitively 
expensive. For example, parking under the TSB Arena during the week starts at $6 per half hour or part 
thereof. Even at this high price, at busy times it is still difficult to find parking in parking buildings near 
the Golden Mile. 

 
13. It is not as simple as switching to public transport for shoppers. A fundamental issue is that using public 

transport to visit the city is very expensive, slow, and not frequent enough to serve the needs of busy 
people and families. For example, to take the train from Johnsonville to the CBD costs $5 for an adult 
($2.81 off peak using a concession card). For a family of two adults and two children it would cost $30 
return ($18.72 off peak using a concession card). To take a bus from Miramar to the CBD is the same 
price.  Additionally, for those customers carrying multiple bags of shopping, or large items, a bus is 
simply not a practical means of travel. 

 
14. Private parking and public transport to the CBD is simply unaffordable for many families. It will mean 

that going into the city, for people that do not have to be there for work, is an occasional treat rather 
than a regular shopping outing. 

 
15. We do not support this aspect of the proposal.  We suggest that, if changes are to occur, it is important 

that additional provision be made for cost-effective shopper parking in the CBD. 
 
 
 
 
 
 



 

 

 
 
 
 
RETAIL NZ DOES NOT SUPPORT MOVING LOADING ZONES FROM THE GOLDEN MILE 

 
16. The very purpose of loading zones is to allow goods and services to be provided close to the recipient 

business. While theoretically it might seem simple to move loading zone to side streets, the practical 
reality is that moving them further from where they are required will make it more costly, time 
consuming and difficult for deliveries to be made.  

 
17. In addition, it is difficult to see how moving loading zone to side streets, away from the Golden Mile, 

would reduce the demand for loading zone space which is already oversubscribed. If anything, we 
believe it will result in a consolidation and possibly a reduction in loading zone spaces, therefore 
making it more difficult for spaces to be found. 

 
18. We do not support this aspect of the proposal. 

 
CONCLUSION 

 
19. The reality is that all three proposals will encourage shoppers away from the city centre and towards 

suburban centres or retail parks where car parking is available and free. Without easy vehicle access 
and parking, customers will desert the area, and the diversity of retail will shrink.  Retail stores need 
to pay their way – and if their customers aren’t there, the retailers won’t be either. Concerningly, the 
consultation documents have failed to consider this outcome.  

 
Yours sincerely, 
 
 
 
 
Greg Harford 
Chief Executive, Retail NZ 
greg.harford@retail.kiwi  


